ACT/National Treasury Association Marketing Plan – CertITM  course

Below is an outline of the proposed initiatives and timelines for the marketing of the Certificate in International Treasury Management (CertITM), as covered by the Letter of Agreement between the ACT and the National Treasury Association (NTA). We would welcome discussion of any additional marketing activities or promotional opportunities.
1. Brochures

ACT will produce the co-branded brochure for use in the marketing of CertITM to your members. These will be provided in electronic PDF format for use on your website and email marketing. In order to do this, you must provide us with an electronic file (gif or jpeg) of your logo.
Printed brochures can be provided to fulfil any planned physical mailings. We would propose that we print sufficient brochures for up to two mailing campaigns per year (one for each enrolment period), or as appropriate, plus extra for distribution at any relevant events. Once ACT has been advised of the quantity of hardcopy brochures required, we will arrange for the printing and delivery of these to you.
2. Website

All relevant and up-to-date information on CertITM can be found at www.treasurers.org/certitm. You are free to use this information to supplement your website and any promotional campaigns. Copyright remains with ACT.
3. Letter/email

ACT will provide a letter/email template which can adapted as appropriate for use in communicating the CertITM programme to your members.
Responsibilities of NTA
1. Provide ACT with a current high resolution electronic file of your logo (gif or jpeg) for use on the co-branded brochure.

2. Ensure all relevant and up-to-date information including links to the co-branded brochure (and enrolment form) is available on your website.
3. Co-ordinate the distribution of a letter/email and co-branded brochure to your members to announce the launch of CertITM. Thereafter mailings/emails should be sent a minimum of every six months, at the beginning of each enrolment period.
4. Send a reminder to all members and appropriate contacts a minimum of one month before each enrolment deadline.
5. Include an advertisement/announcement in any member newsletter, magazine or other relevant communication, where available, for each six month enrolment period.

6. Display co-branded brochure at any relevant events.
Marketing Timeline – course starting April 2012 
	Action:
	Date:
	Notes:

	ACT to provide co-branded brochure in PDF and if applicable, print format (NTA to confirm numbers)
	Sent in annexe January 2012
	Please advise if you need any additional printed copies of the brochure and if so how many.

	ACT to provide joint marketing letter and/or email
	Sent in annexe January 2012
	

	NTA mailing/email to be sent at the beginning of each enrolment period
	By end of 2nd week of February 2012 
	Enrolment deadline is 15 March  2012

	NTA email to be sent with enrolment deadline reminder
	By end of 1st week of march 2012 
	Enrolment deadline is 15 March 2012
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